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MR. CHAIRMAN and MADAME VICE CHAIR
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DOMESTIC MARKETING COMMITTEE
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HAPPY BIRTHDAY, MIKE!

5
'f:k/"gﬁn.

-

Wild, Natural & Sustainable*

7



BOARD LIAISONS
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PROGRAM OBJECTIVES

Increase positive
awareness of Alaska
seafood among
foodservice and retall
partners.




FOODSERVICE HIGHLIGHTS

s ——
) 4



OPERATOR PROMOTIONS HIGHLIGHTS

 Captain D’s
* Rubio’s
* Freddy’s Frozen Custard and Steakburgers



CAPTAIN D’S

Franchising: Own a Captain D’s

CAPTAIN )

THE MENU VIP REWARDS LOCATIONS

OUR QUALITY CAPTAIN D’S WAY JOBS

SEATOOD KITCHEN

€ Back

Wild Alaskan Salmon Salad

Mixed greens served with a fillet of Wild Alaskan Salmon, grape tomatoes, shredded cheese,

your choice of dressing and a breadstick. ‘
! |

View Nutritional and Allergen Information |
|
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RUBIO’S

SUSTAINABLE
SEAFO0D

By choosing responsibly sourced seafood whenever possible you help preserve ocean
species and ensure a healthy ocean for future generations.
Go the extra nautical mile and learn more about the seafood we prepare daily.

LANGOSTINO LOBSTER

WILD ALASKA POLLOCK 8

Sourced from the icy ocean waters of Alaska, 100% of our :

WILD MAHI MAHI

SHRIMP

genuine Wild Alaska Pollock is certified as responsibly
managed in accordance with the FAO-Based Responsible
Fisheries Management (RFM) Certification.

Our Alaska Pollock can be found in:

e e

THE ORIGINAL FISH FISH TACO ESPECIAL THE COASTAL TRIO®
TACO®

0:00/1:35 Stopped
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RUBIO’S

TUESDAYS

ARE FOR T A c 0 s
| !7 75 e onads e hco

ANY BEER

THANK GOODNESS (T'S FISH FRIDAY!

OR/GINAL FISH TACO®

RS BEST FISH TACo™
R -

'CAI'IF“
¢2

FISH TACO ESPECIAL

¢5

STARTS AT 2:30PM ORIGINAL FISH TACO
EVERY TUESDAY + ANY BEER

~ sy 70p, ”

A3,
W

e

Wild, Natural & Sustainable’

a8ty
15

Wild, Natural & Sustainable*







FREDDY’S FROZEN CUSTARD & STEAKBURGERS

THINGS ARE ABOUT
TO GE A c‘i@‘{ojb .

DSE For a limited time, try our
“ q" WILD-CAUGHT ALASKA COD

Yo ™  FISH & CHIPS

Wild, Natural & Sustainable: BASKET OR SANDWICH »f}‘t&"‘n
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For.a Ilmlte time, try our

WILD- CAUGHT ALASKA coD"™
\ pﬁ"p Eq an FISH &
Wild. rawrd! ‘ Suara nabe c H l Ps

BASKET OR SANDWICH




DISTRIBUTOR PROMOTIONS
HIGHLIGHTS

* Sysco Corporate
* Gordon Food Service
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SYSCO CORPORATE

Pride yow can count on.
Fres

nness

YOu

can trust

D A

SUCCESS

Febrwary M, 2019 - Ageil 10, 2099

Lentern Fromotion Prizes
lﬂ LS _ T THEEEE % e .

Wire are Alaska craise for 2/
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RESULTS

* Marketing Associates: 10k
* Operating Companies: 60
* Pounds Sold: 1.8 million



GORDON FOOD SERVICE

Gordon Gordon Food Service eoe

Sponsored - @&

This catch includes essential vitamins, minerals,
and proteins to keep muscles and bones strong
and healthy. We believe in giving our customers
the highest quality possible. Order today!

p 0:00/0:10

*-E———

gfs.com/signin

Healthy Lifestyles Begin With

Alaska Seafood i,
W 22
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RESULTS

 Sales Associates: 1000
* Operating Divisions: 13
 Pounds Sold: 650k






RETAIL TRADE PROMOTIONS HIGHLIGHTS

e Publix
e Pavilions



PUBLIX

WILD=
ALASKAN
SALMON
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LET'S TALK DINNER.
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ALASKAN
SALMON l

CAUGNT DY AL ASKAN T1SHERNEN
ANDIN SLASON NOW
SUSTAINADLY sauncio,

WiLD, AND ALWAYS IS A
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“Alaska is the leader and early pioneer of
sustainable fisheries. The unique thing
about Alaska is the state looked at the
impacts to the fisheries and kept the people
and communities in mind when creating its

sustainability programs.” - Guy Pizzuti, Seafood
Director Publix and ASMI Customer Advisory Panel
member



PAVILIONS

A WORLD OF DIFFERENCE

- |
| proudly offers SEAFO0D FROM ALASKA : e

PATIONS ‘ BLOCK

Sockeye
Salmon Fille!

Frovanaly frozen

99 [FEN i Deumsticks, Thighs
I I i Center Cut Chops orLeg Quarters
3 g Chat -
b \ 9

Bonein. Value pock
S, Club Price /a

/gm:\\’
Alaska
Halibut Fiflet

22%

Oscor Mayer
| Uploaded

Lunchables

.
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MORE RETAIL...




Flip2Fish for Lent
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RESULTS

* 8 million impressions

e 27k page views

* / min 47 seconds average time spent on
recipe page

* Top performing recipes: Alaska Sole
Piccata and Wild Alaska Pollock
Enchiladas




TRADESHOWS, CONFERENCES
and ADVERTISING
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TRADESHOWS and CONFERENCES

 Natural Products Expo West

 Food and Nutrition Expo and Conference

« Seafood Expo North America

* International Foodservice Editorial Council
e  Culinary Institute of America
 International Corporate Chefs Association
e Global Culinary Innovators Association

* Mise

* NACUFS

Marketing Executive Groups

. Feast



FOOD AND NUTRITION CONFERENCE AND EXPO (FNCE)




INTERNATIONAL CORPORATE CHEFS ASSOCIATION
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WEST COAST CULINARY CONFERENCE

MENU SUCCESS
POWERED BY ALA

Wiic Naska e sficod . Ity
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ADVERTISING

*  Progressive Grocer

 Grocery Business

« Supermarket News
 Grocery Dive
 Plate

*  Flavor in the Menu
* Chef & Restaurant
* Restaurant Dive

*  CIA ProChef
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EXCLUSIVE RESEARCH: PG's Annual Retail Meat Review reveais changing habits

— HARNESS THE POWER
Progressive - OF ALASKA

BLOCKCHAINS
SAVER SULLETY

SUCCESS

SKA

Come see us at Expo'West booth #7209 ACC Level 3 Ballrooms,

A alaskaseafood.org fAskForAlaska

w3t
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Give your customers what they want — healthy, delicious and sustainable food that makes them feel good.
And there’s no end to what's good about seafood from Alaska.

i iy
SUSTAINABLY WILD-CAUGHT
HARVESTED .x

/

X /

N /

@ <

* SUPERIOR
UNSURPASSED - auAuTY
FLAVOR \
AND TEXTURE

RICHIN -
NUTRIENTS
FOR
GOOD MENTAL
AND PHYSICAL
HEALTH

. RESPONSIBLY
MANAGED

l’s!ly
ml! g’&}"&g

To learn more about this amazing seafood that supports a way of life
for generations of families, visit alaskaseafood.org  Wild, Natural § Sustainable - o
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LD ALASKA SEAFOOD PAIRINGS

In general, sustainable seafood from Alaska is best paired with ighter styles of wine, including whites, rosés and
reds, and beers in a variety of styles. Aromatic and crisp wines and beers tend to better flatter the flavors of wild
Alaska seafood, more so than the weight of caky, malty beverages. While there are really no wrong pairings

(drink what you want, eat what you want!), the matrix here offers some suggestions as to particuarly well-suited

wines, beers, and even a few cocktails that help seafood from Alaska show its best character,

ALASKA SALMON: pairs well with sparkiing,
light whites, rosé, light low-tanin reds

WA 4 ! U

<
KING: SOCKEYE: COHO:
White Bordeau Madum bedy Eadian
(alifomia Mustralion Chardonnzy/  wites such as
Saunnen Blarc Dlends. Seave,
Fruity acidity Golen o Bimedle Me based cocall
highlights the Apple, pear and The hertal
rustic and rich stone-fruit flavors stone-fruit
flewvor of the match the rich aromas pair
salmon, and wid flavor
of the fish, well with the
character of
fish.
KETA: PINK:
Poet g Reoé, especialy these made
Both fish and with
wine have o Pinat Roix, Beigian sty
but complex
flavor and do Bright tan, fruty
not overpower flavors in the wine
each othar, accentuate the light
and easy-going
personality of

ALASKA WHITEFISH: pairs well with medium

bodied aromatic whites

< A [J
Gbmaovom O,
b SR oo
& Vormentino, richness of
Wheat/white beer the fish is
Playful ackdity
malches the by a counter-
subtle and point of aciity
ruanced avors and crispness.
of halbut,

SM‘
Sarceme, o homatic FLOUNDER:
Umaked

s Flaso di veling, Cherdonndy
mguamul The lean
Rle, character of
Nutty, floral the fish is
flavors in these fattered by
Wines and beoer the tart green
accentuate the apple llavor in
sweetness of a lightor stylo
the fish. Chardonnay.

ALASKA POLLOCK:
Hew Tedkand Samgoon
Bianc, Koksch

The soaring
aromatics of the
wine or beer brings
the swoot brine
flawvor of the fish

to the fore,

or contrasts with the
Truity acidity of a ight
1080 of Amber boor.

ALASKA SHELLFISH: pairs well with medium bodied, aromatic,

slightly acidic white wines

SHRINP/
SPOT PRAWN:
Pinot Grgi. bey

Sperkdiog wiees,

DUNGENESS
CRAB:

Pinet Gris

Cool aromatics
and rich taxiue
gve the crab’s
swoel and
complax Savor
aslagoe upon
which 1o tndy
shine.

WEATHERVANE
0PS:

,»Sn,'
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BARTON SEAVER is ono of tho
world's leading sustaneble
saafood exparts and educators.,
After an Bustrious career as

an award-winning chef and
certified sommelier, he bocame
an Fxploror with the Nasional
axpertso has gamered him
positions with the United States
Culnary Ambassador Corp, the
Now England Aquarum, and
the Hanvard School of Public
Hoalth leading initiatives to inform
consumans and insiutions about
how food cholces can promoto
healthier peoplo, environment,
and theking comenunitios.
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UPCOMING...




DATASSENTIAL RESEARCH
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The Case for Menuing More Seafood | RESTAURANT CONSUMER STATS 2016 Wild, Natural & Sustainable
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ALASKAN BREWING COMPANY

L

Come to Alaska and fish with the
Brew Crew!

TEXT FOR A CHANCE TO WIN A TRIP TO ALASKA
TO FISH WITH THE BREW CREW

Text )5t
r,’y’g‘a

t0 56512 to Enter

ALSKAN
gl" 5 t!;n
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WILD ALASKA POLLOCK RESTAURANT WEEK
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